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Introduction 

Reels give brands a new way to build and engage their community on Instagram and 

expand their reach. Like Stories and IGTV, Reels provides brands with an option to get 

creative with their content without impacting the look of their main Instagram grid. 

If you’re already using Instagram to market your brand, it’s worth adding Instagram 

Reels to your arsenal. 

Instagram’s newest feature, Reels, lets users record and edit 60-second multi-clip videos 

with audio, effects, and other creative options. You can share reels with your followers 

on your main feed (though you don't have to), and make them available to everyone 

through Instagram’s Explore feed. 

What is important for marketers to understand is that Reels is not a standalone app. 

Stories, it has been built into the core functionality of Instagram. 

This is important because Instagram provides an existing user base and familiar 

experience. And, as they did with Stories and IGTV, you can bet that Instagram is going 

to rework their algorithm to encourage its use and ensure Reels is a success. 

We have covered everything in this guide including some of the best practices to create 

perfect Instagram Reels that not only communicate with your viewers but help in 

creating a strong base of brand advocates.  

Let’s get started! 
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If you happen to be scrolling down an updated version of Instagram, you may notice 

a familiar video feature you’ve seen before.  

Don’t be confused. This is the latest Instagram update named Reels.  

The launch of Reels comes as a direct response to the insane popularity of Tik Tok 

that already surpassed 2B downloads making it the #1 most downloaded free social 

media app. 

It has been so fun to watch how Instagram is not backing down. 

Previously, Instagram’s parent company, Facebook tried to capture TikTok  (by 

ByteDance) users with a short video sharing app Lasso. It turned out to be a failure 

and it was quietly shut down in July. 

This social network decided to fight back again by replicating the Tik Tok 

functionality and adding its familiar Instagram charm to it. 

With its latest Reels feature, Instagram is making the platform a much more 

attractive proposition for businesses and creators. 

Not convinced? 

We prepared your Instagram Reels starter pack! 

In this comprehensive guide, you will learn how this brand new feature works, how 

to set it up, and get the most out of it! 

At the moment of writing this article, the Instagram Reels feature is available only in 

Brazil, France, Germany, and the United States, and it will roll out in more countries 

in the upcoming weeks. 

So, be patient, and don’t forget to check for updates.  

 

What are Instagram Reels? 
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It looks like a copycat version of Tik Tok’s videos, but this feature , it’s more than 

that. 

As announced, Reels are developed to be a new way to create and discover  

entertaining, short-form videos on Instagram. If you are already a TikTok user or 

you are familiar with how TikTok works, you will feel right at home with Instagram 

Reels. 

The feature consists of recording and editing anywhere from 3 up to 15-second video 

clips combined with the music of your choice that you can share on your Stories, 

Explore Feed, Home Feed, and the new Reels tab on your Instagram profile.  

Similar to TikTok videos that appear on the For You page, Instagram Reels are 

shown on the Instagram Explore Page.  

The main difference is that you will be able to see video clips not only from people 

you follow but also from other popular and trending accounts on Instagram.  
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Bottom line – even people that aren’t your followers, can see and engage with your 

Reels video! 

Although the Reels algorithm has been revealed yet, it seems that it is pretty much 

similar to its opponent’s: influenced by people you follow content you interact with 

and of course, your location. 

This is a perfect opportunity for next-generation creators to take the center stage 

and express themselves creatively using their favorite platform. 

As for brands, it is a golden ticket to expose to a new audience every time you post a 

video. And no doubt, the number of video views will expand, as well as your 

followers! 

While scrolling through the Explore page, you might notice that some of the Reels 

have been labeled with ‘Featured’. 

This is nothing but great news for you! It means that Instagram picked you as a 

relevant public reel to help users discover captivating video content. Keep up the 

good work! 

Why should businesses use Instagram Reels ASAP? 

If you are running a business and you want to stick with Instagram as your main 

sales or distribution channel, this feature can boost your efforts.  After IGTV, Reels 

seem like the next logical step to go for. 

It’s not a coincidence that every day countless brands jump on board to catch the 

first wave of Reels getting millions of views on their videos.  

Reels are filling the gap for informal high-quality content that lasts more than 24 

hours. It’s expected to have a much greater impact thanks to its position in the 

Instagram app within the Explore tab. 
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So, why should your business join the Reels club? 

Videos are consumers favorite part to see as content on social media, especially 

short videos bring dynamism and lead to greater acceptance and user base reach 

Reels offers a whole package of options to improve your video clips and capture the 

attention of your followers like editing tools, filters, audio, speed, special effects, 

and many more. 

You can customize your videos with music without restriction by copyright (dah!)  

Now that you are pretty much familiar with Reels, let’s jump right into how to create 

your first video clip. 

How to create your first Instagram Reel 

Using Reels is as simple as using Instagram Stories. 

Before you start, make sure that your Instagram app is updated (min version 153.0).  

Next, follow the steps: 

Step 1: Open your Instagram account and go to your feed 

Step 2: Open your Instagram camera and you will notice a change in the interface 

(now you have 3 choices in the bottom: Live, Story, Reels) 

Step 3: Tap the Reels option 

Step 4:  On the left side of the screen, you will notice four controls that help create 

your reel (explained below in more detail). 

Step 5: To record an Instagram reel, tap and hold the ‘Record’ button or tap on the 

video, and to end the clip tap on it again. Also, you can choose the Camera roll 

option on the left to upload a video from your phone. 
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Step 6: Okay, so once you have your Reels recorded, review your work by pressing 

the ‘Back arrow’ button. Here you can trim your video or remove it with the ‘Delete’ 

button right below if you didn’t like how it turned out.  

Step 7: Next, tap the ‘Forward arrow’ button to add stickers and emojis. You can’t 

add polls or question boxes to it, but you can play around with some drawing, the 

eraser stick, and customize the text. 

Step 8: If you are happy with your video, tap again the ‘Forward arrow’ button to 

add a caption and a cover photo 

Step 9: Tap Share and tap Done 

Please note, that you can also share the Reel in your Instagram stories.  

 

 

Below are more details about the left-hand editing options on adding audio or 

effects in your Instagram reel. 
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Add Audio or Music 

Select a song you want to use from the Instagram music library or record a reel with 

your original audio. 

Please note that if you have a public account and you share a reel with your original 

audio, your username will be displayed as this audio is attributed to you. So next 

time someone creates a reel, they can use your audio.  

And if your account is set to private, no one will be able to record a reel using your 

original audio. 

Setup speed 

Control how fast or slow your video recording is. You can speed up or slow down 

part of the video or audio you’ve selected.  

Add AR effects 

Just like Instagram Stories, you can use a variety of effects in the Instagram effect 

gallery, created both by Instagram and creators. 

Select timer 

Select a duration you want a clip to record for to be hands-free. Once you press 

record, you’ll see a 3-2-1 countdown, and the recording will stop at the amount of 

time you have selected. 

How to share your Instagram Reels 

As mentioned in the steps that when creating the Instagram Reel you have few 

options to share it. You can choose whether to share the clip on your Story, your 

Feed, or in the Explore tab.  

Let’s dive into each of them! 
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Explore section 

If you want to share it on the Explore section, tap ‘Cover’ to change your cover photo 

and write a caption. This clip will also be seen on the Reels tab of your profile.  

Please note that if you share your reel to Explore, you won’t be able to use 

interactive stickers like polls, Q&A, challenges in your reel.  

So, after you share your reel, it will be shown both in the Explore section and on a 

separate Reels tab on your profile, where people can find all the reels that you’ve 

shared.  

Instagram Feed 

You can allow the option to share your video on your Instagram home feed too. It 

will appear on your main profile grid (you always have the option to remove it from 

there). 

Instagram Story 

If you want to see your clip as a part of your Stories feature, just click on the ‘Stories’ 

tab to proceed. 
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Please note that whether you have a public or private account, you can share your 

reel to your Story, close friends, or in a direct message. You cannot collaborate on a 

video with a friend, but we are sure that this Duet feature will roll out soon, too.   

And if Story is your final destination, your reel will behave like a regular Story.  It 

won’t be shared to Reels in Explore, it will not appear on your profile, and, like any 

Instagram Story, and it will disappear after 24 hours. 

How to watch Instagram Reels 

If you are in the mood to discover an entertaining selection of short video format 

snippets made by Instagram users or influencers, here are the steps to follow: 

Step 1: Tap the ‘Search’ icon at the bottom of your Instagram app 

Step 2: Select the Reels video tab at the top 

Step 3: Enjoy scrolling down as you see more inspiring reels 

Please note that you can also scroll through your Instagram Feed to see reels from 

creators you follow. 

Additionally, you can find reels by a hashtag or certain audio. Just write down the 

audio name or the particular hashtag at the bottom of the reel. In case you find the 

audio attractive, tap the ‘Use Audio’ option to record your reel using the same audio.  

How to manage Reels settings on Instagram 

The Reels feature gives you a variety of settings at your disposal:  

Mentions and comments 

Every time someone mentions you in a reel, you will receive a notification. To 

manage who can mention you in the caption of their wheel click here. 

You can filter out and hide comments. 

Watching and sharing reels 
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Public Instagram accounts: Anyone on Instagram can see, share your reels, and 

record a clip with your original audio. 

Private Instagram accounts: Only your followers can see and share your reels, and 

no one can record a reel using your original audio. 

Reels insights 

Within the Reels tab on your profile you can see the following: 

• Who liked and commented on your reel 

How many times your reel started playing, not including replays (still in 

development) 

Whether your reel was selected by Instagram to be featured on Reels 

• Reporting Reels 

The same as any other Instagram content that goes against Instagram’s  Community 

Guidelines feel free to report reels too. 

Just tap the three dots menu on the top right of the reel you want to report, choose 

the ‘Report’ option and proceed with the on-screen instructions. 

• Examples of Instagram Reels to get inspired 

Below are free Instagram Reels examples that you can explore and get some 

inspiration to start creating your own. 

• Fun 

Create a video when you just keep on talking 

• Cosmetics and Fashion 

Cosmetics and makeup are huge on Instagram now. Here is how to apply this use 

case in an Instagram Reel: 
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Do more: Embed your Instagram Reels on any website 

Instagram provides an option to display and embed Instagram posts on a website. 

This option applies also to the Instagram Reels videos. 

Just, open the Instagram Reel post in a desktop browser and tap the top right 3 

dots, choose the ‘Embed‘ and copy/paste the code in your website body.  

But, this is very limited functionality and will overburden your website in case you 

want to show more videos in a gallery layout. 

To embed your Instagram Reels in a professional widget, you can try EmbedStories. 

It provides a Video Stories option that allows you to upload videos from any source 

and display them in a story-like layout. 

Wrap up 

As Instagram Reels popularity is radically increasing, this feature is aiming to be the 

future of entertainment.  
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And this is only the beginning! 

As users are craving for video content and businesses are adopting this new format, 

we believe that the future of Instagram reels seems bright.  

After all, Instagram knows how to replicate a tried-and-tested format successfully. 

https://jjosephglobalmarketing.com/


 

Get instant access to 50+ online courses to help you grow a successful business in 2021 & beyond 

 

https://jjosephglobalmarketing.com/


 

Get instant access to 50+ online courses to help you grow a successful business in 2021 & beyond 

Instagram Reels is here, and you’re probably feeling the pressure to create something. 

The question is, what do you create? 

Reels are a new Instagram feature that’s a play-off of TikTok. Short videos, access to use 

music, and effects are what make Reels different from an IGTV or Instagram story, and 

very similar to its renegade arch-nemesis. 

With Reels native to the Instagram platform, this means attention doesn’t have to move 

across apps anymore—it can all stay on the Instagram app. And that has every marketer 

asking themselves… how do I use it to get traffic and sales? 

We’ll show you how. 

 

But before we dive into that, we want to give you a friendly reminder that your Reels 

content doesn’t have to be brand new. You can use existing content on your blog, 

podcast, and social channels and just tune that content to work well on Reels. Marketing 

is all about efficiency and we want to make sure managing Reels doesn’t become a full-

time job for you—it’s just another platform to showcase your products and services. 

Here are 4 ways to use Instagram Reels to get traffic and 

conversions on your products and services. 
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#1: Educational Content 

Educational content doesn’t require chalk and a chalkboard. We’re not talking about 

lecturing your followers as your Biology 101 teacher did in college. We’re talking about 

educating them on your products… without making it about your products.  

 

For example, if you’re an agency owner looking to use Instagram Reels to bring in more 

clients you want to use your existing content to create Reels for your customer avatar of 

business owners. These business owners need help with marketing (that’s why they’re 

going to hire you) which means they’d love to see Reels that…help them with marketing. 

Let’s say your agency specializes in Facebook and Instagram ads. Your Reels content will 

talk about: 

• How to use Facebook ads for beginners 

• The ad creative options to use in your ads 

• Copywriting strategies 

• Using user-generated content in your ads 
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• Etc. 

Posting educational content is going to showcase your expertise in the Facebook ads 

space. Pair that content with lead magnets or an awesome newsletter and you’ll be able 

to move Instagram Reel viewers to your website and get them to become subscribers.  

#2: Product Reviews/Case Studies 

Your educational content will showcase your expertise around your product or service—

your product reviews/case studies will show your happy customers. 

 

If you’re selling a physical or digital one-time product, then you’ll post product reviews 

If you’re selling a service, then you’ll post case studies 
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Instagram Reels is going to allow you to get creative around how you show your reviews 

and case studies. You can use the effects, music, and countdown timer features to create 

native-looking reviews and case studies that entertain your followers. 

For product reviews, you can use user-generated content as your product review (you 

can upload videos and photos as a Reel and take your own). 

For your case studies, you can grab a past case study published to your blog or used in 

your sales process, take the headers from each section, and use those as text on your 

video where you explain how you got those results. This text helps visual learners 

understand what you’re talking about while you discuss the details verbally. 

*We’re halfway through this article and we wanted to remind you that you do not need 

to create brand new content to publish on Reels—you can use your existing content and 

turn it into Reels-friendly posts* 

#3: Behind-The-Scenes Content 

Behind-the-scenes content builds the relationship between you and your customer 

avatar. Since you’re doing this to a larger audience, you’re building that relationship at 

scale. 

For example, if you own an eCommerce fashion company you can use Instagram Reels 

to show the behind-the-scenes of you choosing your fabric and getting the samples 

delivered for approval. These Reels can act as a bridge between brand and customer, 

making you more human and giving your customer avatar someone to relate to behind 

the scenes. 

If you own a marketing agency, your Instagram Reels can be used to show the day-to-

day life of a marketer. This allows you to showcase your expertise and working style so 

your customer avatar can feel like they know, like, and trust you. We all know what 

comes after that… the sale.  
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#4: Your Company Story 

 

Let’s be honest—when is the last time you found a new product or someone selling a 

service, went to their website, clicked on their About Page, and thought, “WOW! That 

was amazing.” 

Yeah… it’s been a pretty long time for us too. 

Instagram Reels has the potential to make that bland brand story into a super 

interesting one. Instead of going to an About Page on a website and reading through a 

brand story, a prospect can watch a dynamic story on Reels. This story can include 

music and old photos, case studies, and where you are today because of everything you 

experienced while getting here. 
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This wouldn’t be regular content that you post, but having an Instagram Reels that 

shows who you are and why selling these products or services go back to the reason we 

post BTS content. 

It’s personable, it’s relatable, and it builds relationships. 

And there you have it—here’s what you can create on Instagram Reels to showcase your 

expertise in your field, show-off your products and services, and get followers interested 

in who you are. 

Like every other marketing strategy, the key is to test and check. Test new content and 

check the metrics to see how well your audience liked it. Improve and repeat. And then 

do it all over again. 
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Facebook is preparing to launch its very own competitor to TikTok, Instagram Reels. 

Using the popular photo-sharing platform as a testing field, Instagram Reels will have 

several, nearly identical, features that mirror TikTok’s; the Chinese based newcomer. It 

comes as no surprise that Facebook would attempt to replicate TikTok’s features and 

use Instagram for its initial rollout. So here are 13 things you need to know as the global 

rollout takes shape. 

 

1. What Are Instagram Reels?  

Reels are a feature of Instagram. They will join a variety of options available when a user 

creates a story. You can find the feature by clicking on the camera at the left of your 

Instagram home page, then swiping right. Reels will have a short format limit of 15 

seconds. Within that 15 seconds, users may edit their Reel by adding music (or original 

recording), changing the speed of their video, and/or adding filters (i.e. AR effects).   

Once a user finishes recording, they can add a thumbnail from their camera roll or edit 

the default thumbnail taken from their video. Similar to TikTok, a user can start and 

stop recording at their own pace. Reels are meant to encourage creativity with users 

comfortable with short-form video platforms. “The community in our test countries has 

shown so much creativity in short-form video,” according to Facebook, “and we’ve heard 
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from creators and people around the world that they’re eager to get started as well.” 

Reels will add to the large array of already established features that influences a user’s 

experience in the same manner of Instagram Stories, Instagram Posts, and Instagram 

Live videos.  

 

2. When Will My Country Get Instagram Reels? 

Instagram selected India to receive the feature, in beta, in early July of this year. This 

comes after the Indian government banned new user downloads of TikTok (and 58 other 

mobile applications) amidst rising tensions with the Chinese government. The ban left a 

vacuum for companies that wanted to capitalize on the creativity of short-form content 

creators.  

Similarly, in the United States, tensions between the US and China have risen. The U.S. 

administration has yet to decide as to whether TikTok bears a threat to national security 

and, therefore, should be banned.  

The U.S. is set to receive the Reels feature in early August. Instagram users in France, 

Brazil, and Germany already have it, while Japan, Mexico, and the United Kingdom join 

the US on a list of roughly 50 countries set to receive the feature in August. 
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3. How Do I Create A Reels Video? 

 

The nature of Reels is very similar to that of TikTok and Snapchat, and this is not lost on 

Facebook’s leadership. Users familiar with making content on either platform might 

have little to no learning curve as the recording/editing function of Reels closely mirrors 

TikTok’s. Plus Snapchat has updated its platform to support similar short-form video 

content as well.  

“TikTok specifically has harnessed real consumer behavior, and done amazing things,” 

Facebook told Business Insider, “We’ve also seen the rise of short-form video on 

Instagram, and think we can create something in a way that makes sense for our 

community … this responsiveness to consumer demand is competition at work and one 

of the longtime hallmarks of the tech sector. It increases choice, which is good for 

people.”  
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4. Where Can I Find An Individual User’s Reels? 

If a user wants to find content from a specific creator, they can do so by going to that 

creator’s page and clicking on the Reels tab — similar to the way a user could find an 

IGTV video.  

5. What Will Reels Videos Look Like? 

Instagram Reels will look similar to TikTok videos, save for one or two differences. 

Aesthetically, the logo is more muted and mature. A creator’s Reel collection will look 

similar to TikTok’s profile page for its users. The number of video views will be 

showcased in the left side corner.  

At the bottom left of a Reel, a user can like, comment, and/or share the video with other 

users on Instagram. At the bottom right, a user can see how many likes and comments 

the reel has already received.  

6. How Will I Know Which Instagram Videos Are Reels? 
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All Reels will be watermarked to differentiate between which posts are videos, live 

recordings, or Reels. This ensures security for content creators and helps users navigate 

through this new feature. When scrolling through a feed or explorer page, the Reels icon 

appears as a small clapperboard in the left side corner.  

7. What Are The Differences Between Reels And Tiktok? 

There are some notable differences between Instagram Reels and TikTok.  

The most obvious difference between the two is that Reels are limited to 15 seconds 

while TikTok’s limit is 1 minute. Second is music, there’s no official statement on the 

type of music and audio that will be allowed on the platform. Facebook has stated that 

it’s launching licensed music soon, but it’s unknown if it will be comparable to TikTok’s 

and or included in the Reels feature.  

8. What Factors Are Influencing The Reels Rollout To The Us? 

Facebook has been testing Instagram Reels in non-US markets, but the timing of the US 

rollout could not be more in their favor.  

TikTok is at risk for US erasure due to its review as a potential threat to national 

security.  The U.S. Administration has stated they will decide as to whether or not they 

will ban TikTok in the coming weeks.  
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9. Why Is Instagram Reels Is A Big Deal?                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                   

Although TikTok has only existed globally for two years, it has already become a cultural 

staple for Gen Z. TikTok has more than 2 billion downloads and it has all but solidified 

its place as a social media titan. It outperforms several US-based apps that attract 

younger audiences — including Instagram. In late 2019, TikTok dominated in 

downloads, beating Instagram by over 238 million users. It was the only app 

within Sensor Tower’s top five that wasn’t owned by Facebook. 

 Facebook has already made a power grab for TikTok’s audience in the past with the 

failure of Lasso, an app that only received 600,000 downloads in its entire existence.   

If Facebook can replicate the success of Instagram Stories with Instagram Reels, it will 

put a ton of pressure on TikTok to maintain its growth.   

10. Is Instagram Reels The Only Tiktok Competitor Emerging?  

Snapchat, YouTube, and an abundance of smaller competitors are also throwing their 

hats in the ring. Snapchat, which has struggled to maintain its users, is implementing a 

new navigation style that is similar to the vertical motion TikTok users are familiar with 

as they scroll through content. Public stories are now compiled in an endless scroll that 

allows Snapchat users to engage in the content they do not actively seek, allowing them 

to discover new creators.  

Youtube is testing a feature that allows mobile users to create short, 15-second clips as 

well. Although the feature is not yet public, we know the differences include: users can 

string multiple clips together and multiple clips can be posted to the platform as one 

video. The feature is separate from Youtube Stories. 

There’s no official statement as to whether Youtube will also provide AR features or an 

audio library for its users. 

Smaller companies such as Dubsmash, Triller, and Byte are also drawing former TikTok 

users. Dubsmash and Triller have attracted dancers while younger members of Gen Z 

seem to prefer Byte.  
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11. Why Is Now The Perfect Moment For Instagram Reels? 

Tik Tok’s demographic is significantly changing. The platform’s usage by 8- to 23-year-

olds (Gen Z) is declining while users aged 24 to 39 (Millennials) use is on the rise. If the 

24 to 39 demographic, who already make up a significant portion of Instagram’s user 

base, take their short-form content to Instagram, Instagram has a chance to make a 

serious impact on the short-form content arena.  

Instagram could be the leading social media platform for generations to come. 

12. How Is  Tiktok Responding?  

Despite all this, Tik Tok has launched a new platform called “TikTok for Business”. The 

move seems to directly target Snapchat (which offers AR ads for businesses) and 

Facebook (which also allows users to run ads on their platform. To increase 

competition, the app is also providing a new e-learning center that aims to help 

marketers make the best use out of the “Tik Tok for Business” platform.  

Rather than a wholly new feature, “Tik Tok For Business” organizes the app’s business 

offerings under one umbrella.  

At prices that are comparable to Facebook and Snapchat, this may be the move to keep 

TikTok afloat. Users will ultimately decide if Instagram Reels will be the next Instagram 

Stories — or a flop like the ill-fated Lasso.  

13. Who Will Win The Battle For Creators? 

Ultimately, it is content creators who make each platform what it is. YouTube has been 

able to maintain its dominance in the digital space for years, in part due to its Partner 

Program which allows creators to monetize their videos. It’s this program that pulled 

creators away from Vine and onto YouTube, where they could be paid for their creative 

work. 

In the past, TikTok has functioned more like Instagram in terms of creator support. 

Content creators could upload sponsored videos or earn money during a live stream, but 

there was no ongoing monetization program. Rather than share in Vine’s fate (which 
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shut down in 2017), TikTok created programs to incentivize creators to remain on its 

platform. 

At the end of May, TikTok announced a Creative Learning Fund for teachers on the 

platform. The fund launched with $50 million, but this pales in comparison to its 

Creator Fund. The TikTok Creator Fund has launched with $200 million and is open to 

all creators over 18 years of age, regardless of profession or video content (provided that 

it aligns with TikTok’s community guidelines). The fund is set to launch this August in 

the US. 

With this fund, TikTok creators that are accepted into the program will receive regular 

payments over a year. The criteria for acceptance into the program do not have yet to be 

released nor have specifics such as when this program will expand globally or how much 

a single creator can expect to earn.  

Facebook on the other hand has reportedly offered millions to lure creators from TikTok 

to Instagram, according to the Wall Street Journal.  Facebook has asked TikTok creators 

to post exclusively on Reels or to post their content on Reels first, offering to pay for 

video production with the caveat that that creators sign nondisclosure agreements to 

keep details of the deal confidential. 

https://jjosephglobalmarketing.com/


 

Get instant access to 50+ online courses to help you grow a successful business in 2021 & beyond 

 

https://jjosephglobalmarketing.com/


 

Get instant access to 50+ online courses to help you grow a successful business in 2021 & beyond 

Instagram Reels, Facebook’s response to TikTok, is now available in 50 countries 

worldwide. Reels is an addition to the existing Instagram platform that lets you record, 

edit and share 15-second videos. If you have a large Instagram following and don’t want 

to take the time to build a following on the now-iconic TikTok, Reels is a great 

Instagram feature. Like TikTok, Reels lets you record and share short-form video 

content that gets added to Instagram’s Explore feed. 

Reels are similar to Instagram Stories, but there are a few key differences. For starters, 

Reels includes a wider range of video editing tools, AR effects, and speed controls. It 

also gives you the option to combine multiple videos, aligning, and trimming to create 

seamless transitions. 

If your Instagram account is public, Reels can be shared with the Explore feed to make it 

easier for people who don’t already follow you to find your content. Plus, you can 

include original audio that other users can then use in their Reels (with attribution to 

you, of course). 

Instagram Reels will probably be easy to use for those of you who have used Instagram 

or TikTok, but if you want to create high-quality Reels, it’s important to have a solid 

understanding of what Reels can—and can’t—do. In this article, we’ll share how to create 

Instagram Reels on Instagram, how to use existing videos to create Reels, and how to 

use the Reels editing tools. 

We’ll also share a few Instagram Reels tips for businesses including some examples of 

brands that are already shining with the new Instagram feature. Let’s start with a really 

quick overview of Instagram Reels. 

Reels is an Instagram feature that lets you create short-form video content that you can 

share with your Instagram followers or anyone on the platform. You can record and edit 

15-second videos, adding audio and effects, and then share the videos with your 

followers and the entire Instagram community (if your account is public). 

 

How to Create Instagram Reels 
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Creating Instagram Reels is easy. Start by launching the Instagram app on your mobile 

device and tap the camera icon in the top-left corner of the screen to open the Instagram 

Stories camera. 

 

In the menu on the bottom of the screen, you’ll have different camera features. Swipe 

over to Reels. 
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Here, you’ll have four icons on the left side of the screen: 

• Music: Select music to play over your clip. 

• Playback: Add slow-motion or fast-forward effects to your video. 

• Effects: Choose from Instagram’s library of backgrounds, games, filters, and 

effects. 

• Timer: Choose the length of your video so you can use the hands-free recording. 
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You’ll also be able to turn your flash on or off, switch the camera between front-facing 

and rear-facing, or go to the Instagram Stories settings. 
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To record a new video for your Instagram Reels, tap the camera button. You’ll see a pink 

progress bar along the top of the screen to show your 15-second time limit. 

 

Tap the camera button again to start and stop recording. To record hands-free, tap 

the Timer button and select a video length, then tap Set Timer. 
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From there, tap the camera button to start recording and it will stop at the length you 

set. If you don’t set a length and stop recording before the 15-second limit, you can add 

new clips and align them with the previous clips for a seamless transition. After 

recording a clip you’ll get an Align icon that you can tap to see the previous clip and 

move your camera to align with that clip. 

 

 

Any clips shorter than 15 seconds will appear to the left of the camera button where you 

can tap to delete the clip or trim the length. Tapping the camera button again lets you 

add a new clip to your series. Reels can have as many clips as you want as long as they 

add up to 15 seconds or less. 

After recording your clips, tap the Next arrow to edit your video. If your video used the 

full 15 seconds allotted, you’ll automatically be taken to the editing screen. 
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How to Use Existing Video to Create Instagram Reels 

Have a video on your phone that you want to turn into a Reel? Here’s how to do it. 

Open up Instagram and swipe right to open the camera and tap Reels at the bottom of 

the screen. Then, swipe up to access your camera roll and choose the video you want to 

use. Trim it if needed before tapping Upload. 
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Edit your video or add audio, effects, or text. 

 

Publish your video on your Instagram feed, as a story, or save it as a draft. 
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Instagram Reels Editing Tools 

Instagram Reels offers a few different video editing tools you can use to create engaging 

and interesting short-form videos. 

Audio 

 

Similar to Instagram Stories, you can use Instagram’s audio library to find songs and 

sounds to use in your Reels. If you only want a specific segment of the audio clip, you 

can do that too, and use it on a single clip or across multiple clips. And, you always have 

the option to create your audio when you record your Reels. The audio will be attributed 
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to you and, if you have a public Instagram account, other users will be able to use your 

original audio in their Reels. 

Effects 

 

 

You can add different filters and effects to your Reels just as you can Instagram Stories. 

While the effects aren’t as robust and plentiful as those on TikTok, Instagram still offers 

several effects you can use to make your Reels visually appealing. 

Timer 
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The timer tool makes it easy to record video for a certain amount of time up to 15 

seconds without holding down the camera button. You just set the timer, tap the record 

button, and you’ll get a three-second countdown before the recording starts. 

Align 
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Align helps you create seamless transitions by lining up objects from your videos. This 

will help you duplicate those TikToks where the creator changes their outfit mid-clip. 

Speed 

 

 

Instagram Reels lets you speed up or slow down your video and audio clips so you can 

keep everything on-beat. 

 

How To Create Successful Instagram Reels Content 

Before you start creating videos, it’s critical to understand the planning involved and 

how exactly to produce Reels content that will successfully promote your brand and 

engage users. 

Here are several tips to follow when integrating Instagram Reels into your marketing 

strategy. 
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1. Build a Strong Video Marketing Strategy 

A strategy for social media marketing is a plan for everything your brand does on social 

media. It’s where you define your goals for your social activity, all the way through to 

integration with your other marketing activities, implementation, and analytics 

measurement. 

Although there is no universal formula for a successful strategy on social media, many 

marketers include these steps: 

• Conduct competitor research 

• Define S.M.A.R.T. goals 

• Identify niche audiences 

• Choose the right social networks 

• Generate compelling content 

• Schedule social posts using social media marketing tools 

• Collaborate with influencers 

• Analyze performance against goals 

2. Generate Content That Educates 

Instagram uses the same algorithm for ranking and showing top Reels as they do for 

regular feed posts and stories. 

Being funny, creative, and entertaining are keys to get maximum exposure on 

Instagram, and Reels is no exception. 

Along with providing entertainment, it’s a bonus to be able to teach your users so that 

they recognize you as a niche expert and leader. 

For example, you could try to generate informative content about the influence of 

COVID-19 on your industry. You can showcase your leadership in the industry to both 

users and competitors. 

3. Leverage User-Generated Content 
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Time and money have always been important challenges when it comes to video 

marketing. The good news is that you can leverage user-generated Reels videos to kill 

two birds with one stone. 

Firstly, you save time and money whilst still obtaining quality videos. Secondly, you’ll 

get the chance to increase your engagement rates because those users will share your 

content, which automatically increases the reach of your brand. 

Product reviews and testimonial videos are great user-generated content that can 

significantly help you showcase your products. 

4. Be Transparent 

Short videos are perfect for behind-the-scenes content, which goes a long way to 

humanize your brand and tell your brand story. In this way, Instagram Reels is a perfect 

medium to engage with your audience on a personal level and gain their trust. 

For example, you could share parts of the manufacturing process of your products. This 

can be significantly helpful in terms of customer loyalty. 

5. Leverage the Power of Influencers in Your Reels Marketing 

Collaborating with Instagram influencers is one of the most effective means of 

increasing brand awareness, especially for small and mid-size companies. 

Instagram is king in the world of influencers, and many of them make millions on 

Instagram each year. A lot of users want to become Instagram influencers to be able to 

sell their Instagram accounts. 

Instagram Reels is another chance for both businesses and influencers to increase their 

followers and earn more money. 

Try to find the most relevant and highly-engaged influencers in your industry to build 

long-lasting relationships with. Collaborating in creating videos or even sharing your 

previous videos can be greatly useful in your marketing strategy. 

6. Don’t Forget Analytics 
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Remember that you can’t rely on a single approach on Instagram Reels – or any medium 

for that matter – forever. Every plan needs some metrics by which you can measure 

your performance and adapt your tactics accordingly. 

Constantly use social media analytics tools, including Instagram Insights, to evaluate 

your published content on Instagram Reels. This way, you’ll identify your weaknesses 

and strengths so you can build on what you do well and avoid wasting time on things 

you don’t. 

You can also use polls to find out which kind of content your users like the most. This is 

a great approach to optimizing your social media strategy. 

7. Use Different Types of Video Marketing on Reels 

It’s vital to have clarity around the different types of videos that brands can produce. 

Using the right type will help you smash your video marketing targets, whilst using the 

wrong type of video for your purpose will be a waste of time. 

a. Company Culture Videos 

Company cultures videos help tell your brand’s story. They show off your company’s 

personality and make it stand out among the countless niche accounts out there. Event 

videos and branded videos are two popular videos that companies use to broadcast their 

cultures. 

b. Product Videos 

No surprises here – product videos are for showcasing your products and getting people 

interested in them. Product demo videos and product launch videos are examples of 

product videos that you can use in your marketing strategy. 

c. Testimonial Videos 

Brands use testimonials to demonstrate that people love their products or services. With 

genuine and relatable testimonials, you can gain the trust of your audience – which is 

vital to successfully generating conversions. 
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Customer testimonials and employee testimonials are two major kinds of testimonials. 

e. Educational Videos 

You can use videos to teach your audience something useful about your industry, new 

technologies, new products, etc. Quality educational videos can be of great interest to 

users, especially those actively searching for informative content on social media. 

How to Use Instagram Reels for Business 

Instagram Reels is a great way for businesses to grow their reach and build a community 

on Instagram. Even though Instagram Reels is pretty new, several businesses have 

already started using the platform with great success. For example, Janelle Sweeney of 

My Paris Portraits has been using Instagram Reels for a few weeks to share locations 

they like to photograph and has seen a boost in engagement with the feature. 
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For brands and Instagram influencers who already have a following on the platform, 

Instagram Reels is the perfect way to step up your Instagram game. Here are six ways to 

get the most from Instagram Reels. 

Create On-Brand Content for Your Target Audience 

Fashion has been huge on TikTok, with fashion influencers on the platform using 

transitions to show off outfit changes like magic. It should come as no surprise that 

fashion is big on Instagram Reels, too. Since Instagram Reels launched, fashion leader 

TopShop has already racked up more than 1.7 million views on one of their videos: 

 

It’s clear that TopShop knows its audience and they work hard to give that audience 

what they want. Creating content that resonates with your target audience is vitally 

important no matter the platform you use. But each platform has its personality where 

certain types of content work better than others. Instagram Reels is no different. 

While Instagram Stories and Instagram Reels are very similar, Reels offers more 

sophisticated editing tools that can be used to create fun and energetic videos. Those 
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videos can then be shared widely through the Explore page and aren’t limited to just 

your followers. 

With Reels, brands can create the Instagram content their audience craves in a way that 

is more personable and approachable. This goes a long way toward building and 

nurturing relationships and community on the platform. 

Repurpose Your TikTok Content 

If you’re already creating content for TikTok, there’s no reason you can repurpose your 

content for Instagram Reels. Just take a page from the ASOS playbook. The brand has a 

strong following on TikTok and Instagram and has started using their best TikTok 

content to get started on Instagram Reels without needing to create content for each 

platform. 

They’ve had great success with this so far; this Reel got more than 4.4 million views in a 

matter of days and currently has more than 5.1 million views: 

Instagram Reels uses the same video dimensions as TikTok and you can likely find the 

same audio in Reels (or just create original audio), so repurposing your TikTok 

content for Instagram Reels is a no-brainer. 
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Share Tips, Tutorials, and Other Educational Content 

Educational content like tips and tutorials are a great way to get followers to find value 

in your Instagram Reels content. And, yes, even a 15-second video is long enough to 

provide value. 

 

Start a New Challenge 

Sephora’s #sephorachallenge on TikTok has more than 26 million views. TikTok 

challenges are one of the most engaging and fun aspects of the platform, so it just makes 

sense to use challenges on Instagram Reels to gain exposure. To capitalize on the 

popularity of challenges using the new Instagram Reels feature, Sephora partnered with 

@ryanbpotter to create a new makeup challenge. As of this writing, the Reels challenge 

has 2.1 million views. 
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Partner With Influencers 

We’ve already hinted at this by highlighting Sephora’s partnership with an influencer to 

create an Instagram Reels challenge, but it’s so important that it deserves its 

tip. Influencers are named as such because they’re influential. Their followers love them 

and listen to them. Brands like Walmart and Nike regularly use influencers to promote 

brands and products. And, the best part is that the brand doesn’t even have to be 

directly involved. A Nike influencer, @colormecourtney, used her feed to highlight her 

favorite Nike brand quarantine outfits. 
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Show Off Your Products 

Perhaps one of the most obvious uses of Instagram Reels is to show off your products, 

services, or, in the case of Netflix and Amazon Prime, your shows. Short-form video is a 

great content format for teaser videos so you can get your audience excited and pique 

their curiosity. 

Here’s an example from Amazon Prime Video that showcases a 10-second comedy bit 

that got more than 1.2 million views: 
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Since Instagram Reels are available for anyone to view from the Explore page (if the 

Reel is shared from a public account), even users who don’t follow your account will see 

your content. This is different from Instagram Stories that will only be seen by your 

followers. 

 

Use Instagram Reels to Leverage Your Existing 

Instagram Audience 

In August 2020, Instagram released Reels in the United States and 50 other countries. 

And, while Reels are still few and far between on the Explore page, there’s no reason to 
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think that they won’t gain traction. After all, Instagram launched its Stories feature in 

2016 and only had about 150 million users. Fast-forward to 2020 and Instagram Stories 

have more than 500 million daily active users. 

Given the maturity of Instagram’s platform and its extensive user base (not to mention 

TikTok’s uncertain future in the United States), it’s likely that Instagram influencers and 

brands that already have a large following on the platform are going to embrace this new 

feature. 

As of now, Instagram Reels is wide open. 

This presents an excellent opportunity for brands and influencers on the platform that 

want to extend their reach beyond their current followers, get more followers on 

Instagram, and build a community—before Reels gets saturated. 

Indeed, Instagram Reels isn’t a perfect replacement for TikTok, but as more and more 

people use Reels Instagram will likely add more features and better functionality (and 

hopefully a Reels-only discovery page) to give TikTok a run for its money. 
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Starting in August Instagram came out with something called Reels. Similar to TikTok, 

Instagram users can now record and edit together 15-second video clips set to music and 

share them to their Stories, Explore Feed, and the new Reels tab on a user’s profile. 

Reels invite you to create fun videos to share with your friends or anyone on Instagram. 

Record and edit 15-second multi-clip videos with audio, effects, and new creative tools. 

You can share reels with your followers on Feed, and, if you have a public account, make 

them available to the wider Instagram community through a new space in Explore. 

Reels in Explore offer anyone the chance to become a creator on Instagram and reach 

new audiences on a global stage. 

I know what you’re thinking. “I barely post on Instagram and IG stories, now I have to 

worry about ANOTHER platform?!” 

While it can be a bit overwhelming to keep up with all the changes, it’s another way to 

get your products/services out there and that makes it all worth it, right? 

Plus, it’s free so can we complain? 

To save you some time, I thought I’d break down what Instagram Reels is and how you 

can use it to your advantage! 

Reels is a video format within the existing app, similar to IGTV and Stories, that comes 

with special editing tools and resources that allow for a more produced look. 

 

 

 

Creating Instagram Reels 
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Select Reels at the bottom of the Instagram camera. You’ll see a variety of creative 

editing tools on the left side of your screen to help create your reel, including: 

Audio: Search for a song from the Instagram music library. You can also use your 

original audio by simply recording a reel with it. When you share a reel with original 

audio, your audio will be attributed to you, and if you have a public account, people can 

create reels with your audio by selecting “Use Audio” from your reel. 

AR Effects: Select one of the many effects in our effect gallery, created both by 

Instagram and creators all over the world, to record multiple clips with different effects. 

Timer and Countdown: Set the timer to record any of your clips hands-free. Once 

you press record, you’ll see a 3-2-1 countdown, before recording begins for the amount 

of time you selected. 

Align: Line up objects from your previous clip before recording your next to help create 

seamless transitions for moments like outfit changes or adding new friends into your 

reel. 
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Speed: Choose to speed up or slow down part of the video or audio you selected. This 

can help you stay on a beat or make slow-motion videos. 

Reels can be recorded in a series of clips (one at a time), all at once, or 

using video uploads from your gallery. 

Record the first clip by pressing and holding the capture button. 

You’ll see a progress indicator at the top of the screen as you record. Stop recording to 

end each clip. 

With Reels, you can share with your followers and promote your blog to be discovered 

by the huge, diverse Instagram community on Explore. 

If you have a Public Account: You can share your reel to a dedicated space in 

Explore, where it has the chance to be seen and discovered by the wider Instagram 

community. You can also share your reel with your followers by posting it to your Feed. 

When you share reels featuring certain songs, hashtags, or effects, your reel may also 

appear on dedicated pages when someone clicks on that song, hashtag, or effect. 

If you have a Private Account: Reels follows your privacy settings on Instagram. 

You can share to feed so only your followers can see your reel. People will not be able to 

use original audio from your reels, and people cannot share your reels with others who 

don’t follow you. 

Once your reel is ready, move to the share screen, where you can save a draft of your 

reel, change the cover image, add a caption and hashtags, and tag your friends. 

After you share your reel, it will live on a separate Reels tab on your profile, where 

people can find the reels you’ve shared. 

If you also share with your Feed, your reel will appear on your main profile grid, though 

you have the option to remove it. 

Whether you have a public or private account, you can share your reel to your Story, 

close friends, or in a direct message. 
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If you do so, your reel will behave like a regular Story — it will not be shared to Reels in 

Explore, it will not appear on your profile, and it will disappear after 24 hours. 

Reels in Explore showcases the best of trending culture on Instagram. 

Discover an entertaining selection of reels made by anyone on Instagram, in a vertical 

feed customized for you. If you love a reel, you can easily like, comment, or share it with 

your friends. 

You’ll also see some reels with a “Featured” label. If your reel is featured in Explore, 

you’ll receive a notification. Featured reels are a selection of public reels chosen by 

Instagram to help you discover original content we hope will entertain and inspire you. 

Reels give people new ways to express themselves, discover more of what they love on 

Instagram, and help anyone with the ambition of becoming a creator take center stage. 

Now if you want to post longer videos than 15 seconds you need IGTV. 

To create an IGTV channel, just follow the easy instructions here: 

• Click on your avatar (from the main page) which will take you to your account. 

• Click the “+” in the right-hand corner to add a new video. 

• Select a vertical video from your camera roll. 

• Add in your title and description. Note: just like when you upload a video to 

YouTube or write a blog you want to utilize relevant keywords. The same goes for 

IGTV, make sure your videos are “searchable” by adding in some 

powerful keywords. 

• Link your video to an external page. Think of all the possibilities. You could link 

to your website, a gallery, your portfolio, or even your online store. 

• Create a thumbnail for your video so your channel stays neat and organized. 

• Hit that post button and you’re all set. 

• After you’ve done a well-deserved celebratory dance, check your IGTV stats: click 

on the “…” button next to the like, comment, share section. From here, select 

“View Insights”. Now you will be able to gain access to information such as the 

number of views, likes, and comments. 
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Why use IGTV? 

It’s another way to use video in your marketing (research shows that video is more 

effective than images or even blog posts!) 

It builds trust and connection with your audience when they can see your face 

Not everyone is using it yet, so it will help you stand out from your competitors 

Allows you to get creative – you can showcase your services, show people different ways 

to use your products, educate your audience, and entertain them with a variety of demos 

and more! 

Conclusion 

Instagram is another incredible platform to promote your blog and business and grow 

your following massively. 
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Have you explored the Instagram Reels feature yet? This TikTok lookalike makes it easy 

to share 15-second videos with your audience while promoting your latest contest or 

giveaway. 

Other big brands are jumping into the game with Sephora, Red Bull France, and Louis 

Vuitton regularly sharing fan-favorite Reels with thousands of views. Add Instagram 

Reels to your video marketing strategy with these easy to follow tips and tricks. Plus, get 

inspiration to gather more user-generated content (UGC) and excite your Instagram 

followers. 

What Is The Instagram Reels Feature? 

Instagram Reels is a short-form video feature similar to TikTok. You can use a pre-

recorded video or film a new one using your Reels camera. Videos display in portrait 

mode and can range from three to 15-seconds in length. 

Although more succinct than 60-second TikTok videos, a Reel is much longer than a 

four-second Instagram Boomerang video. 

The fun part about Instagram Reels is that you can seamlessly connect several snippets, 

attach fun music, and apply augmented reality (AR) effects. But, you won’t see 

Instagram Reels on your desktop yet as it’s a mobile-only feature. However, there’s a 

good chance more people will see your Reels than other types of Instagram content like 

Stories or IGTV. 

Although Instagram is still tweaking the feature, you’ll currently find Instagram Reels in 

several locations such as: 

• Your Instagram profile under the Reels gallery tab 

• A “Suggested Reels” tab for some users 

• Dedicated Instagram pages for effects, hashtags, and music 

• Your main profile grid 

• In your followers’ feeds 

• Through the Explore tab 

• A monthly Reels Trend Report 
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Benefits Of Using Instagram Reels 

Should you start using Instagram Reels? 

Here’s the thing. If you’re already on Instagram, then you might as well jump into 

creating Instagram Reels. And if you’re not on TikTok yet, then you may be able to hold 

off seeing if Instagram draws over some new fans. 

Other Instagram Reels advantages include: 

• Preserve your budget by repurposing video content for new Reels. 

• Expand your reach with higher visibility on Instagram. 

• Delight more customers with super short yet fun streaming content. 

• Share user-generated content in exciting ways. 

Although the Instagram Reels feature just made its debut on August 5, early reports 

show impressive statistics. For instance, Conviva reports that National Basketball 

Association franchises have seen “22% higher engagement” than the average 

interactions they’ve had from standard Instagram posts or Stories. 

How Instagram Reels Fits Into Your Video Marketing Strategy 

When used correctly, video marketing increases website traffic, time spent on your site, 

sales, and leads. Furthermore, it helps users understand your product or service better 

while reducing calls to your customer support channels. 

Although you may already post to your Instagram Story or IG TV, Reels’ short nature 

makes them easier to digest. Get a good return on your investment by finding ways to 

create Reels that spin-off the video content that Instagrammers want the most. 

A Wibbitz study finds: 

• 80% of respondents crave how-to tutorials. 

• 66% want behind-the-scenes videos. 

• 62% look for Instagram video interviews. 

• 61% search for news coverage. 

• 59% turn to Instagram videos for creative inspiration. 
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• 49% appreciate motivational video posts. 

Tips For Using Instagram For Video Marketing 

According to Mention’s Instagram Engagement Report, video is the top way to increase 

engagement on Instagram, with the number of comments skyrocketing on videos. 

You’ll want to take advantage of all options when building your Reel. Certain elements, 

like adding captions, can’t be done (or corrected) after publishing your Reel, so it’s vital 

to think about each aspect before getting started. 

Add stickers. If Reels interaction is anything like IG Stories, adding a sticker may 

“enhance video performance 83% of the time.” 

Use hashtags. Just like other IG features, you can use up to 30 hashtags for an 

Instagram Reel. Users can tap a hashtag while watching a Reel to find similar videos. 

Tag friends. Consider tagging co-workers or top fans when you post a new Reel. Doing 

so may extend your reach even further. 

Put your CTA in text overlay. Tell your fans what to do next by adding a short and 

concise call-to-action in your video. 

Pick a cool cover photo. Get people to click on your Reel by choosing a compelling 

frame or image from your camera roll. 

You can also consider piggybacking off of a well-known song to showcase your brand. 

Currently, only some Instagram business customers can access music clips. But if music 

clips are available to you, use them, netting you a better chance at showing up on audio-

related Instagram pages. 

And, if you have a musician on your staff, you could share original audio. The benefit of 

doing this is that other users can access your audio for their videos, which increases 

brand recognition. 

Ways To Use Instagram Reels To Promote Giveaways 
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In short, you’ll want to add Instagram Reels to your contest promotion plan. The feature 

is easy to use so that you won’t need a ton of extra time or financial resources. Moreover, 

creating Reels is a fun way to showcase other campaign content from buying guides to 

new product roll-outs. Need inspiration for your next campaign? Use the following 

examples to develop Reels for a variety of promotions. 

1. Host a Short Video Contest to Create a Video Compilation 

When you host a video contest, you need to give your fans guidelines. Many video 

contests seem challenging because people think, “Gee, I don’t want to spend dozens of 

minutes shooting a video, then editing it,” and so forth. With a short video contest, 

you’re only asking folks for a few seconds of their time. Consider saying something like: 

• Please give us your five-second answer to this pressing question. 

• Tell us in 15-seconds or less which product you want for Christmas. 

• Can you show us how you use our product to improve your routine? 

• Join our five-second #challenge by posting a video of you dancing with our 

product. 

• Introduce your pet to the world in a seven-second video. 

• What does your toddler do when you play this song? 

Or, if you’re willing to spend a bit of time editing the videos yourself, ask your fans to 

send longer videos. Your customers can send over a video of their favorite hairstyle or 

makeup transformation. Then you can upload a few seconds of each fan video to create 

your Instagram Reel. 

 

 

2. Use Instagram Reels as a Distribution Promotion Method 

Your contest promotion strategy has a significant effect on your overall campaign. You 

probably add a post about your giveaway to each of your social channels already. But 

why not use a 15-second Reel showcasing your amazing prizes or demonstrating how 
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easy it is to enter your sweepstakes? You could even add snippets from previous winners 

saying hi! Get creative here by adding a: 

• Quick demo of how you use one of the prizes 

• Stop motion video showing how to assemble your product 

• News flash announcement directing fans to your giveaway landing page 

• The behind-the-scenes look at your staff putting the prize package together 

3. Share Winner Announcements through Instagram Reels 

Tell your fans who won your contest or giveaway by creating an Instagram Reel. Plus, if 

you’re sharing an after-the-contest coupon or promo code, a Reel is a great way to send 

followers to your landing page or website to claim a prize for non-winners. Remember to 

add a text overlay with your CTA! 

4. Highlight UGC in Your Reels 

Instagram Reels are a great spot to add a bit of social proof. Do this by piecing together 

clips from your last video contest or adding customer testimonials in a text overlay. You 

could add text overlay with comments from your caption-this giveaway. 

Other great ways to highlight social proof include creating short videos to: 

• Introduce fans to your brand ambassadors and their favorite products. 

• Cross-promote your micro-influencers using Instagram Reels. 

• Share scenes from winners unboxing prizes from your contest or giveaway. 

• Detail the results of your latest social media poll. 

 

 

5. Capitalize on the Latest Trends on Instagram 

Use Instagram’s Creator report to find out some of the top trends in Instagram Reels. 

The first Reels report highlights “infotainment.” Infotainment is a blend of educational 
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and entertainment content. Prime examples include content from Animal Planet or the 

Food Network. 

But, it’s also essential to stay on top of current trends and searches. If you know what 

your customers search for online, then you can help them by sharing relevant Reels. For 

instance, consider using Reels to: 

• Provide insights into how you choose products for your holiday buying guide. 

• Take advantage of keywords for people who use Instagram for shopping. 

• Jump on hashtag challenges to keep content fresh and flexible. 

Improve Your Video Marketing Strategy With Instagram Reels 

Learning how to use the latest feature isn’t always straightforward. But, the 15-second 

Instagram Reels don’t require specialized video knowledge and are an excellent way to 

jump into video creation without spending hours on a new tool. Since this feature is only 

a few weeks old, those who get in early may have a chance to generate interest and boost 

views before Instagram gets saturated with Reels videos. 

Reels is Instagram’s latest feature. It allows brands to make 15-second thumb stoppers 

with quirky, fun content that resonates with the current times. It helps brands make 

their content viral. Using Reels, brands can get their channel featured in the Explore 

section under the “Top Reels” tab, thus making it more discoverable. 

Brands can use Reels to their advantage by sharing content that attracts and engages 

consumers. As more social media platforms shift towards funnier, more entertaining, 

quirkier content these days, Reels will enable brands to exude authenticity through well-

devised content that their consumer base can relate to. 

With 700 million monthly active users, Instagram’s reach is unprecedented. In today’s 

post-lockdown landscape wherein providing seamless experiences is the key to business 

revival and growth, Instagram can be a useful marketing tool for brands. In keeping 

with this, brands need to spend time exploring the immense engagement opportunities 

with Instagram and make the most of them. 
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When it comes to buzz, the viral video app TikTok has been hard to beat in 2020’s 

social media scene. But now, Instagram has entered the chat.  

On Thursday, the Facebook-owned property officially launched Instagram 

Reels in the U.S. and 49 other countries. Reels is Instagram’s answer to the short -

form video style that’s swept the internet, like on the since-shuttered Vine, 

ephemeral Snapchat, and current behemoth TikTok, which recently topped 2 

billion downloads. Much like TikTok, Reels offers users a suite of creative tools to 

splice together 15-second videos with customizable music, text, special effects, 

and scene-stitching technology, as well as a dedicated way to discover and share 

those clips. With Reels, Instagram—with its billion-plus monthly users—is hoping 

to bulk up its piece of the social media puzzle, adding to its arsenal of 15 -second 

snippets on the ephemeral Stories, minute-long traditional grid videos, and 

longer-form video hosted on IGTV and Instagram Live. 

“We see Reels as us responding to what the community has already been doing, 

already been asking for,” Instagram Director of Product Tessa Lyons-Laing told 

TIME. 

Instagram’s hope is no doubt that TikTok’s users will flock to its new offering and 

leave its rival behind. But nearly a dozen creators who spoke with TIME say 

they’re planning to experiment with Reels while maintaining their presence on 

TikTok. After getting burned by investing their time and talents heavily on ill -

fated platforms before, creators are hungry for options to establish their 

followings. Their consensus: when it comes to social platforms, the more, the 

merrier. 

Reels is launching globally just as TikTok, the giant of short video with 800 

million monthly users, is facing a complex web of concerns. In the past week, U.S. 

President Donald Trump has threatened to ban TikTok from operating in the 

country while under Chinese ownership, triggering a scramble among American 
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tech giants to acquire it from Beijing-based parent company ByteDance. 

(Microsoft is the leading contender in the M&A wars.) TikTok has also faced 

criticisms about its algorithms, which some creators say have resulted in unequal 

treatment of Black creators and the Black Lives Matter movement.  

Reels has been in the works for over a year and has been tested in Brazil, 

Germany, France, and India for months. In that time, new entrants have made 

their strides: Triller, Byte, Likee, Dubsmash, Roposo, and Mitron are just a few of 

the apps trying to get a slice of the short-video pie. Has Instagram’s launch lagged 

behind competitors? The company isn’t worried. “Competition is better for 

consumer’s long term, and that’s something we agree with,” Lyons-Laing said. 

Besides, Instagram brought in $20 billion in ad revenue in 2019. Still, Reels’ 

launch comes as Facebook and other tech giants are under pressure over 

their alleged anti-competitive practices, which critics say make it impossible for 

new, potentially groundbreaking startups to gain traction—Instagram’s massive 

userbase certainly gives it a leg up on apps starting from scratch.  

To kickstart its progress, Instagram has been working with influencers to boost 

the launch, paying production costs to sweeten the deal. But the bulk of creators 

on either platform will be fending for themselves—and many are ready to test 

their luck. 

Why not both? 

For platform mega-influencers like Amanda Cerny, a high-energy comedian, and 

actor who got her start on Vine and YouTube and now claims nearly 26 million 

followers on Instagram and 8.6 million on TikTok, Reels is the logical next step; 

now her long-form IGTV sketches can live alongside shorter Reels clips. For 

someone racking up millions of views daily, directing traffic, and choosing where 

to put energy into creating custom content is a full-time job; Cerny has made her 

career by building on these platforms and developing partnerships. “Surprisingly 
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to some, most creators work hard every single day filming, collaborating, writing, 

editing all for free and at their own cost,” she said.  

But it won’t stop her from using TikTok. “Just as brands shouldn’t advertise on 

only one platform, I can’t put all of my eggs in one basket either,” she told TIME 

on the eve of the Reels launch. “If I did that in 2014 with Vine, I wouldn’t be 

around today.” Cerny and other savvy creators are eager to have more options, 

even if they aren’t shifting gears entirely. “Different strokes for different folks! A 

fan in India may be on Reels while a fan in Brazil may be on TikTok,” she said. “I 

want to spread the smiles globally and not limit myself to one platform.”  

Even creators like Lynn Davis of @cookingwithlynja and Muskan Umatiya 

of @moo5e, who have smaller Instagram and YouTube accounts and much more 

significant TikTok followings, intend to add Reels to their social media portfolio. 

“I will plan to use both platforms,” Davis told TIME. A retired Nokia product 

manager who became TikTok-popular over the summer after posting 30 days of 

cooking videos with the help of her videographer son, Davis has enjoyed the 

distraction while staying at home. “There’s no reason not to post on both,” she 

said. While she has over 700,000 followers on TikTok, and only about 24,000 on 

Instagram, she says her content works in both places and views have been growing 

steadily. “I think it’ll transition very nicely,” she said. Neither platform has 

reached out to her, nor does she not monetize her content. But that’s not the 

point; she likes connecting with a new generation. “Everybody says, ‘I want you to 

be my grandma,'” she says of the comments on  her videos. “When somebody 

copies a recipe, it’s very flattering.”  

Umatiya said she will “definitely” test out Reels, especially because she would like 

to see her TikTok following transfer over to Instagram. “I would engage with a lot 

more fans that way since it’s possible to direct message, anyone, on Instagram,” 

she said. (On TikTok, you can only message friends.) 
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Chinyelu Mwaafrika, a TikTok comic with 100,000 followers, is ready to give 

Reels a shot too. Known for his short, confessional, fast-talking monologues, 

Mwaafrika has been wary of TikTok despite his popularity; earlier in July, he 

spoke to TIME about his concerns regarding what he felt was unequal treatment 

of content by Black creators like him. But so far, he hasn’t felt that he has other 

options. “In a lot of ways, we’re in a hard place. I like creating content. I like 

people seeing my content. I like a lot of people seeing my content,” he said. “Right 

now, TikTok’s the only outlet I have for that to happen.” He hasn’t focused on his 

other social media accounts—becoming an “influencer,” he says, wasn’t his plan—

and his Instagram still has fewer than 1,000 followers. “Regardless of how good 

Reels is, I think I’m going to start posting my content on Instagram. And maybe if 

it does well on Instagram I’ll start doing YouTube as well,” he said. Still, if the 

eyeballs remain on TikTok, he won’t be straying too far. Nearing his 100,000-

follower mark, he will soon be able to get lucrative brand deals.  

A different mechanism 

Some creators, however, never quite found their footing on TikTok, and are happy 

to see a new alternative on Instagram. That’s the case for  Chris Zurich, a New-

York-based singer-songwriter. He has a little over 12,000 Instagram followers; his 

videos, posted to his grid, rack up views many times that. But his acoustic music 

videos on TikTok only got him to a few dozen. Reels is now an intriguing option; 

TikTok “encouraged such a different approach” in terms of the tone that creators 

took and the type of content that takes off—like humor, tutorials, advice, and 

dancing—while on Instagram he can be consistent with his style of music and 

personality. 

To others, like Emily Barbour or @emuhhhleebee, the Instagram launch couldn’t 

come at a better time. Just a few days ago, Barbour announced she would be 

taking an indefinite hiatus from TikTok after dealing with what she believed was 

“shadow-banning” of her content and inconsistent viewership. While Barbour 
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wasn’t aware of Reels before TIME reached out, she said it was “pretty exciting.” 

She hopes she won’t have to “fight” with an algorithm, an idea that appeals to her.  

Not everyone is sold on Reels’ potential. “Even with the challenges I’ve had as a 

Black woman fighting against the seemingly biased TikTok algorithm, TikTok also 

has a sort of magical haze of mysticism in the way the app itself operates,” TikTok 

creator Onani Banda, @thedopestzambian, told TIME. “As an Instagram user, 

even with those very tools of video creating at my disposal, I don’t see Instagram 

giving me the same reach or opportunity.” She says she’ll try it out, but is not 

“expecting much to come of it.” Umatiya, meanwhile, said she has been debating 

leaving TikTok because of concerns about the ban. “But I know deep down I never 

will because making creative content is what makes me the happiest,” she said. 

Potential room to create 

Those who are using short-form video popularity as an income source will face a 

more complicated landscape. TikTok recently announced the development of a 

planned $2 billion-plus “Creator Fund” to support talent on its platform. 

Instagram, meanwhile, secured exclusive content for its launch and is offsetting 

production costs for select partners. While right now Reels isn’t a place to make 

money, monetization is certainly the plan “longer term,” Lyons-Laing told TIME. 

The priority, she said, is getting new tools in users’ hands and seeing where they 

take them. 

All the creators agree that Reels will have steep competition when it comes to one 

main thing: discovery. TikTok’s discovery mechanism is distinct from other social 

media platforms because it surfaces strangers’ content first. For Reels to truly 

supplant or compete with TikTok or its copycats, like the music-focused Triller or 

Singapore’s Likee, it has to become a place of native discovery, offering up 

connections to content outside of the approved friend network. Without that, 

Reels may become just another blip on the brand’s project radar. (In 2018, for 
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instance, Facebook experimented with a precursor product called Lasso; it was 

shuttered this year after failing to gain steam.) 

 “It’ll be interesting to see to what degree Instagram can match what TikTok was 

known to be best at,” Zurich said. “It’s an app that was essentially geared toward 

virality and putting your spins on existing trends.” While that has meant that the 

mysterious “algorithm” outweighs the importance of a user’s curated feed—and 

can have effects like those that Barbour, Banda, and Mwaafrika have noticed—it’s 

also created the opportunity for unusual accounts, like Davis’s, to find a huge 

audience. 

“If I were the CEO of Instagram,” Mwaafrika said, “my main goal with the Reels 

thing—well, I’d like to keep 60-second max video formats. And I’d make sure it 

has a similar mechanism for discovery.” That seems to be Instagram’s plan: 

boosting the Explore functions and making content even more shareable is a 

front-and-center part of its Reels launch. 

Playing the long game 

As creators look to a future with audiences dispersed across any number of 

different platforms, each with their requirements,  they know there’s work to be 

done if they want to stay relevant. “TikTok, it’s like Vine, I don’t think it’s going to 

be around forever,” Mwaafrika said. “If that’s the case, I’ve put a lot of work into 

TikTok. I don’t want that to have all been for nothing.” He’s hoping to “diversify” 

his followings across platforms while the going is still good. Davis, Barbour, 

Zurich, Umatiya, Cerny, and Banda seem content to test out Reels without pinning 

their hopes on it, although they do have suggestions for small improvements: 

Barbour would like to see closed captions for better accessibility, while Umatiya 

dreams of an easier way to collaborate with other creators or communicate better 

with fans within the app, especially due to pandemic limitations on real -life 
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meetups, and Cerny would appreciate a “retweet”-type feature, similar to Vine’s 

“Revines,” that eases the sharing process.  

“I have seen many apps come and go,” Cerny said. “But the ones that have stuck 

around usually are the ones that support and listen to their creators’ concerns. 

The ones that don’t forget about their creators as they build their billion -dollar 

valuations.” If the content is king, the creator is, well, the deity. 
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Reels or TikTok? Wondering if creating Instagram Reels could work better than Instagram 

Stories or TikTok? 

In this article, you’ll discover the pros and cons of using Instagram Reels for marketing. 

 

Instagram Reels: The Case for Early Adoption 

Instagram Reels offers a new way to share short video clips of up to 15 seconds inside the 

Instagram app. 

With this addition, Instagram now has five content placements—posts, Stories, Live, IGTV, 

and Reels—which might seem like a lot of content to produce if you want to maximize on 

your Instagram audience. But while every Instagram account has access to Reels, this 

doesn’t mean you should necessarily put your time and effort into Reels right away. 

If your audience is in the right demographic to know about Reels and be avid viewers, you 

should consider this placement to reach new audiences, particularly if the video has 

historically performed well for you on other placements on Instagram. 
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But not everyone has the time, budget or inclination to commit to producing yet another 

type of content. So if you’re already getting great results from your current marketing, you 

might decide to wait until Reels is more established. Just bear in mind that as Reels 

becomes more popular, the algorithm might make it tougher to make headway. Often, 

being an early adopter can give you a head start. 

Benefits of Instagram Reels 

Early Adopters Enjoy Favorable Exposure 

Typically when Facebook rolls out a new function to any of their platforms, they give 

priority to the content using the new feature, and this is already true of Instagram Reels. 

Users are reporting higher reach and engagement on their reels than other Instagram 

content, even when using the same or similar content in different placements. 

Reels Are Easy to Create 

Video content often requires a lot of investment in terms of time, money, and production. 

However, just like TikTok, reels are designed to be short videos—a maximum of 15 

seconds—so they don’t require a lot of investment and can be created inside the app. And 

while they’re quick to create, they’re also quick to consume meaning viewers can get to 

know you and your brand without investing a lot of time. 
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Reels Content Is Permanent 

Instagram already provides a place to create short videos inside Stories, but reels offer the 

added benefit of being permanent content, whereas stories expire after 24 hours (unless 

you save them as highlights to your profile). Because the content is in theory quick to 

create, it’s advisable to block out time to batch-create lots of different reels so you have 

them on hand to post as part of your marketing plan. 

Cons of Instagram Reels 

If your audience is on Instagram, you might expect they’re already using and watching 

reels but that might not be the case. Currently, reels aren’t that easy to discover. You have 
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to navigate to the Reels feed via the Explore page, so until Reels has its feed (which is 

coming soon), not all users will have even discovered them just yet. 

 

One big downside of reels is that currently, you can’t schedule them. So if that’s a key 

element of your marketing strategy, this might not be the right time to introduce this new 

placement into your content marketing. 

Instagram Reels vs. Instagram Stories and IGTV 

In an ideal world, you’d be creating content for all of Instagram’s placements. But when 

that isn’t possible, you may need to choose where to focus your attention. If you’re looking 

at Reels vs. Stories, Reels provides many benefits that Stories currently doesn’t offer. 
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Benefits of Instagram Reels vs. Stories and IGTV 

Reels Are Easy to Share 

Unless you’re tagged in a story, you currently can’t share someone else’s story content to 

your own story. Plus, you can’t share stories with your grid. So as the creator, your reach is 

limited, and as the person tagged, you aren’t able to harness the power of that content on 

the other placements available on the platform. 

Reels, on the other hand, offer great sharing functionality. As the creator, you can share 

your reels with your story and grid. And viewers can easily share reels to their stories, 

allowing you to reach wider and new audiences much quicker. 
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Reels Offer More Visibility Potential via Multiple Hashtag Feeds 

Similar to a grid post, you can use a maximum of 30 Instagram hashtags for a reel. Given 

the large 2,000-character limit, you have the space to write good, engaging copy alongside 

your hashtags. Stories, on the other hand, only allow you to add 10 hashtags, limiting your 

ability to reach a wider audience. 

The beauty is that your reel may feature in some, if not all, of your hashtag, feeds, so again, 

the ability to be seen by more people is appealing for any business. Because reels are 

permanent, the chances of your content being discovered in that hashtag feed are far 

higher than in the Stories hashtag feed. 

You Can Create Retargeting Audiences from Reels 

Because Reels is still fairly new, it’s not yet being monetized by Facebook. This means 

there are currently no ads in the feed—though that’s likely to change as Reels becomes 

more popular. While you can’t currently advertise in the Reels feed, you can use reels to 

enhance your advertising on Facebook and Instagram. 

Unlike Stories or IGTV, reels can be used to create video views custom audiences for 

retargeting, which is a game-changer if you’re using Facebook and Instagram ads as part of 

your marketing strategy. If your audience is reacting well to your Reels content, you can 

retarget them to take the next step toward buying from you. 

However, it’s important to note that until we know more about how the Reels algorithm 

works, your content could be reaching audiences that aren’t typically your ideal. Keep this 

in mind when creating retargeting audiences of video views, and consider only retargeting 

people who have watched a large percentage of your 15-second reels. 
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Cons of Instagram Reels vs. Stories and IGTV 

One downside of Reels is that you can’t currently link to an outside source, while Stories 

lets you add a swipe-up link once you have 10,000 followers. So retargeting your viewers 

offers the perfect solution to show them clickable content. 

Instagram Reels vs. TikTok 

The big question on marketers’ minds is, “Should I use TikTok or Instagram Reels?” The 

answer is: It depends. In TikTok’s audience of over 800 million users, 41% are between the 

ages of 16 and 24. If you’re specifically trying to reach that demographic, TikTok is the 
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place to be. In comparison, of Instagram’s over 1 billion active users, 29% are between 18 

and 24. 

If you’ve already built a loyal following and are getting results from TikTok, you’d be wise 

to stick with that platform while also testing reels to see if you can get similar or better 

results. 

 

If you aim to grow your audience and reach more people in a wider demographic, Reels 

offers some good advantages for creators over TikTok. While the two platforms are very 

similar (as Instagram has a history of replicating other platforms within its app), there are 

some key differences. 
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Benefits of Instagram Reels vs. TikTok 

Instagram Reels offers some huge opportunities and features available to businesses that 

aren’t seen (yet) on TikTok. 

Reels Offers 14x the Character Count in Descriptions 

Reels let you add more characters and hashtags in the description. While TikTok allows 

150 characters total, Reels allows 2,200, which gives you great potential to widen your 

reach. 
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Reels Viewers Can Easily Consume a Variety of Brand Content without 

Leaving the Platform 

TikTok keeps people in the app for a long time by showing them an endless stream of 

videos via a unique algorithm. But once users have seen enough, they leave the app. 

Instagram, on the other hand, offers multiple places to view content. Users might leave the 

Reels to feed and move on to watch Stories or scroll down their news feeds, thus 

consuming more content on the platform. 

Reels’ Content Style Remains Undetermined 

On TikTok, it can be hard to get results from unique content in a continuous feed of people 

dancing, but Reels has yet to establish its style. As an early adopter of Reels, you could help 

influence that style. 

Instagram is a place where creators are already sharing a wider variety of content and the 

landscape is constantly shifting. Once Reels grows in popularity, we may see more 

creativity than we currently do on TikTok. 

Pro Tip: TikTok users mainly watch the video with the sound on, which could be due to 

the app playing sound as soon as you open it. However, Instagram doesn’t have that 

feature and most videos are consumed with no sound. So if you’re using reels to deliver 

information, add captions to ensure your message is delivered. From an accessibility 

perspective, you should be doing this everywhere, including TikTok. 

Cons of Instagram Reels vs. TikTok 

Reels has a long way to go when it comes to analytics and currently the only stats you can 

see are views, likes, and comments. Compare this to TikTok’s fairly comprehensive 

analytics (for your account and individual posts), as shown here: 

With limited metrics, your goals need to be measurable. You can’t currently see if reels add 

to your follower count or drive traffic via your bio. So traffic and sales shouldn’t be the goal 
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when creating reels. Instead, consider reels as brand awareness content and measure 

success accordingly. 

 

 

Conclusion 

There’s still a long way to go to ensure Instagram Reels offers everything businesses need 

to reach their audience in a way that can result in sales. But early adoption of Reels as a 

content type could be great if you’re trying to reach new audiences to grow brand 

awareness. 
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Businesses that grab the opportunity to use Reels right away will contribute to defining the 

future of the content on the platform, hopefully giving it a reputation as more than people 

“just dancing,” which has been a perception of TikTok. 

For those who prefer to spend all their time and energy on one platform, Reels is much 

more appealing, but do you want all your eggs in one basket, so to speak? Does having five 

placement opportunities on Instagram rival TikTok? Is Instagram bigger than that? There 

are lots of questions that have yet to be answered and only time will tell us how small 

businesses, brands, and entrepreneurs can use this placement. 

With more analytics and functionality tweaks sure to come in the future, Reels will 

certainly continue to encourage people to use Instagram in a whole new way. 
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Instagram Reels has now rolled out in over 50 countries, and there’s already a handful 

of brands that have started to reap some serious rewards. 

Instagram Reels’ popularity is growing by the second, and brands are already using it to 

help build their audience with some videos getting +5M views — and this is only the 

beginning! 

In this blog post, we’re showcasing 9 brands on Instagram Reels and sharing how they 

use the feature to grow their business! 

The Best Brands on Instagram Reels:  

• Louis Vuitton 

• Sephora France 

• Red Bull France 

• My Paris Portraits 

• FastandFood 

• Junesixtyfive 

• Balmain 

• Sixth June Paris 

• Oliver Wong 

Brands on Instagram Reels #1: Louis Vuitton 

Louis Vuitton’s Instagram Reels are high quality, stunning, and super creative — and it’s 

working for them! Every single one of their Reels has gone viral, with an average of 

5M views. 

The global fashion brand is using Instagram Reels to promote new collections. In their 

latest set of Reels, they’re showcasing the #LVCruise. 

Each campaign Reel is very similar — all having the same caption just with a different 

model and #LVCruise bag. 

https://jjosephglobalmarketing.com/


 

Get instant access to 50+ online courses to help you grow a successful business in 2021 & beyond 

Similar to TikTok videos on the For You Page, Instagram Reels appear on the Explore 

Page — which means that even people who don’t follow you will be able to 

see and engage with your Instagram Reels!  

This is a major growth hack as it puts your brand in front of a brand new audience every 

time you post. So while your view count starts to rise on each Reels post, your follower 

count might get a little boost too! 

Brands on Instagram Reels #2: Sephora France 

With over 300K views on each of their Reels, it seems Sephora France has already 

mastered the Instagram Reels game! 

Their Reels range from captivating makeup tutorials, product demos, and user-

generated content. 

They also do a great job of encouraging conversation and engagement in the comments 

section — with captions like “tag a friend who you want to go shopping with” and “which 

color is your favorite? Comment below!” 

TIP: Take a page from Sephora France’s book and repurpose video content from other 

platforms like Instagram Stories or TikTok for your Instagram Reels! 

Brands on Instagram Reels #3: Red Bull France 

With a strong, global community on Instagram, it’s no surprise that Red Bull 

France already has a handful of viral Reels. 

Red Bull France understands it's demographic and offers up heart-racing content that 

appeals to its audience — mainly outdoor sports. 

Their most popular reel — the POV of a dirtbike on a super steep hill — has over 2M 

views! 

Brands on Instagram Reels #4: My Paris Portraits 
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Instagram Reels success isn’t just reserved for mega-brands. Micro-influencers and 

small businesses have also started to see positive results from their first Reels posts. 

For example, My Paris Portraits knows exactly how to capitalize on travel inspo and 

wanderlust locations trends using Instagram Reels. 

In short and simple Reels, My Paris Portraits tells a story, taking her followers with her 

as she explores and enjoys summer in Paris. 

“Instagram Reels is the perfect addition to my Instagram strategy. I use Instagram 

Stories for in-the-moment content, IGTV for video series’ and now Instagram Reels for 

quick and fun bite-sized content!”  

Brands on Instagram Reels #5: FastandFood 

Food videos on Instagram are satisfying and very addicting to watch — 

and FastandFood is taking advantage of it! 

FastandFood uses Reels to share quick bites of content — posting high-quality food 

videos from restaurants all over Paris. 

Not only is this a great resource for their followers but it’s also an awesome opportunity 

for the featured restaurants to gain traction. 

Brands on Instagram Reels #6: Junesixtyfive 

Fashion influencer, Junesixtyfive, uses Instagram Reels as an extension of her feed. 

She keeps it super on-brand by having a strong understanding of her demographic, 

offering up content that appeals to her audience. 

Her most popular video where she’s showcasing different outfits — a trend made 

popular on TikTok — already has a whopping 2.1M views. 

 

Brands on Instagram Reels #7: Balmain 
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Balmain keeps their video content cohesive across their social channels — repurposing 

their videos for both TikTok and Instagram Reels. 

With over 1M views and hundreds of thousands of likes on each reel, Balmain knows 

what their audience wants and they continue to deliver. 

Keeping their feed high-fashion and clean, they use Instagram Reels as a way to 

showcase their fun and playful side. 

Brands on Instagram Reels #8: Sixth June Paris 

If there’s any brand on Instagram Reels that’s making the most out of their captions, it’s 

streetwear company Sixth June Paris. 

Their Reels consist of viral TikTok dances and transitions, but their captions are where 

they shine. 

Sixth June Paris knows their audience well — they know they will ask what the people in 

the video are wearing. So, in each caption, they include a short product number their 

followers can search on their website — giving their audience a direct call-to-action.  

Brands on Instagram Reels #9: Oliver Wong 

Like many of the other brands in this article, travel photographer and content creator 

Oliver Wong, wonguy974 on Instagram, has done an A+ job at using Reels to help grow 

his brand. 

His most popular Reels consist of hyper-lapse and slow-motion tutorials, photography 

tips, and BTS footage. 

Another way he captivates his audience? By adding scroll-stopping text. It’s an 

incredible way to show your audience value they may have missed with their phone 

sound off. 
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Whatever your brand or business, there’s a creative opportunity waiting for you on 

Instagram Reels. Hopefully, these brands on Instagram Reels inspire you to create your 

first Instagram Reel. 
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If Instagram Stories is any indication, Instagram Reels is poised for enormous growth. 

And even if you’ve been on the platform for a while, building a following and a 

community, you may be wondering “when is the best time to post on Instagram Reels?” 

Of course, if you’ve spent any amount of time in social media marketing, you know that 

finding just the right time to post content isn’t easy. To be sure, there are tons of stats 

available for just about any social media platform you can think of, but trends can 

change daily. 

Plus, getting a lot of likes, shares, and comments for a specific content format on a 

specific day of the week at a specific time doesn’t mean that every post you share is 

going to go viral. So, what do you do to pin down the best times to post on Instagram 

Reels so you can maximize your content and bring in a larger following? In this article, 

we’ll share two questions you can ask to find the best times to post on Instagram 

Reels for your audience. 

Choosing the single best time to post on Instagram Reels can be tough, but here’s what 

we found from analyzing more than 100,000 short-form video content posts to find the 

best engagement rates (all times in EST, ignoring sectors): 

 

Monday: 6 AM, 10 AM, 10 PM 

Tuesday: 2 AM, 4 AM, *9 AM 
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Wednesday: 7 AM, 8 AM, 11 PM 

Thursday: 9 AM, *12 AM, 7 PM 

Friday: *5 AM, 1 PM, 3 PM 

Saturday: 11 AM, 7 PM, 8 PM 

Sunday: 7 AM, 8 AM, 4 PM 

Times marked with * had particularly high levels of engagement. 

 

Tips for Best Times to Post on Instagram Reels 

Producing quality content that resonates with your target audience should be your top 

priority, but you also need to know when to post your content so you’re more likely to 

reach your audience when they’re active on your social media platform of choice. Here 

are two questions to ask yourself to find the best time to post content on Instagram 

Reels: 

1. Where Is Your Audience Located? 

Thanks to Instagram’s reach, Instagram Reels has a global user base. For example, the 

United States has 130 million Instagram users, India comes in with 100 million, and 

Brazil rounds out the top three Instagram-using countries with 91 million. But there are 

still hundreds of millions of Instagram users spread throughout the world. 

These numbers matter because where your audience is located will influence not only 

the type of content you produce but also when you should post your content in the first 

place. Time zones will have an enormous impact on peak hours within a certain 

geographic location. 

But, how do you use this information to find the best time to post on Instagram Reels? 

Start by finding out where your followers are. With a creator or business account on 

Instagram, you’ll have access to Instagram Insights that will show you the cities or 

countries your followers come from. To view Insights, open Instagram, go to your 

profile, and tap Insights. 
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From there, tap on your total followers: 
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The next screen is your Follower Breakdown. Scroll down a little to Top Locations. It 

defaults to cities, but you have the option to change it to countries with a tap. 

 

 

Don’t have a creator or business account yet? Here’s how to switch: 

Open Instagram and go to your profile. Tap on the three horizontal lines in the top right 

corner (the “hamburger” menu) and then tap on Settings at the bottom of the screen: 
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Next, tap on Account: 

Now, scroll down to the bottom and you’ll find the option to switch to a business 

account or creator account. If you already have a business or creator account, you’ll get 

an option to switch back to a personal account. 

 

 

 

2. What Time Is Your Audience Awake? 

Now that you know where your audience is located you can figure out when they’re most 

likely to be awake. This part is admittedly a bit messy and can be made a lot easier with 

an Instagram analytics tool. 

Without an analytics tool, it’s a matter of working with time zones. If your audience is 

primarily located in Thailand and India, you’ll only have about an hour and a half to 
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worry about; with audiences across North America and the UK, on the other hand, you’ll 

need to plan and schedule your content around an eight hour time difference. 

See what we mean by “messy?” 

With an Instagram business account, you’ll have some scheduling functionality. 

Unfortunately, that doesn’t apply to Reels. And, unlike Instagram Stories, there aren’t 

any scheduling tools around just yet that you can use to automatically post Instagram 

Reels. 

The solution is to build a content calendar that covers the biggest geographic areas and 

time zones your fans come from. If you have audiences in countries with large time 

differences this can be hard to maintain, but it’s the only way to do it as of this writing. 

Once you’ve figured out the best time to post on Instagram Reels and have created 

a content calendar, you’re ready to leverage these other six ways to grow your following 

and boost engagement with this feature. 

 

3. Find Your Unique Offering 

To attract a large audience, you need to find what makes you special. Why should 

anybody watch your Instagram Reels? This goes beyond skills or physical traits. Physical 

characteristics and skills are just complementary to your unique offering. 

Sounds a little “out there,” right? Just ask your friends and family what they like most 

about you and you’ll have plenty to go with. What’s most important is that you be 

yourself. Don’t try to produce the same content in the same way as everyone else. 

Rachel Brathen (@yoga_girl) is a great example of someone who has built an enormous 

following on Instagram by simply being herself. She uses Instagram Stories to promote 

her many endeavors and share her love of yoga. If you follow her for any amount of 

time, you’ll learn about her sweetheart of a daughter, Lea Luna, her husband, Dennis, 

and their idyllic life on the island of Aruba that Rachel loves deeply. But, you’ll also see a 

side of her life that most influencers don’t share like her struggles with sometimes 

saying the right thing in the wrong way, and how she can never get the lizards to leave 

her garden alone. 

https://jjosephglobalmarketing.com/


 

Get instant access to 50+ online courses to help you grow a successful business in 2021 & beyond 

Rachel sets herself apart from other fitness and yoga influencers with her willingness to 

be imperfect and human. 

 

4.   Produce More Content 

You probably just groaned a little. This tip is obvious, but if you’re a creator you already 

know how hard it is to constantly come up with fun, creative ideas. The good news is 

that you don’t always have to come up with groundbreaking or hilarious content. 

Instagram Reels can also be used as a vlog. 

This might mean just sharing a quick update that doesn’t require video editing 

tools instead of spending hours planning and piecing together that perfect transition. 

 

5. Collaborate With Other Instagrammers 

Cross-promotion is an excellent way to share your brand with a larger audience on 

Instagram. And, it’s really easy to do. Just reach out to a brand or influencer whose 

target audience overlaps yours and ask if they want to collaborate on a post or series of 

posts. You’ll be sharing access to your audience with this person, so make sure it’s 

someone your audience would enjoy (trust, they’ll be thinking the same when 

considering your proposition). 

Cross-promotion is mutually beneficial and will help you and your co-conspirator 

increase your reach and get new followers. Here’s how to find influencers on Instagram. 
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6. Create and Participate in Challenges 

Challenges are big favorites on TikTok and there’s no reason to think that they won’t 

have a large appeal on Instagram Reels, too. They’re a great way to get new followers 

and a really easy way to get your brand in front of a large audience if you’re participating 

in a trending challenge. 

 

7. Use Hashtags 

Twitter nailed it with the hashtag thing. Across social media platforms, creators include 

hashtags to make it easier for users to find their content. But you can’t just pick any old 

hashtag and expect it to magically draw in viewers. Find and use hashtags that are 

relevant to your content. If the hashtag you choose isn’t relevant, you’ll end up lumped 

in with content that’s nothing like what you’re doing and nothing like what your 

audience is expecting. 

In other words, you’ll either be seen as spamming an unrelated hashtag for exposure (a 

turnoff) or nobody will find your content. 

Finding hashtags isn’t hard. Just tap on the magnifying glass icon at the bottom of the 

Instagram screen to get started. 
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Next, type in your keyword in the search bar: 
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Now, tap Tags and you’ll be taken to a screen showing all of the hashtags in use on 

Instagram related to your keyword. You’ll even be able to see how popular the hashtag 

is: 

 

Chances are, you’ll end up with quite a list. Instead of including every single hashtag in 

your caption, choose the hashtags with the most views and that is the most relevant to 

your search term. 

You can add hashtags to Instagram Reels in the caption, just as you would with a post or 

Instagram Story. If you’re stuck on what hashtags to choose, be sure to check out 

our free Instagram hashtag generator. 

 

8. Repurpose Existing Content 

You’ve probably put a lot of time, effort, and creative energy into all of the content 

you’ve created. So why not use it to its fullest potential? Repurposing content is a great 
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way to share something fresh with your audience without needing to create entirely new 

content every time. 

Repurposed content could be as simple as a “throwback” or “flashback” post, but if you 

create content for other platforms, you should consider editing that content for 

Instagram Reels. For instance, if you already use TikTok, you can use that content on 

Instagram Reels. Or maybe you create YouTube content. Simply edit that content down 

to an appropriate length and suddenly you have brand new Instagram Reels content 

without having to come up with something entirely new. 

 

Conclusion 

Finding the best times to post on Instagram Reels will not only make it easier to connect 

with your existing followers but also get more followers on Instagram. As we mentioned, 

you’ll first need to find out where your audience is located before working with the time 

zones in those geographic locations to find the best time to post (when your audience is 

most likely to be active on the platform). 

But you don’t just want to post content without getting a return. To grow your following, 

you’ll need to produce more high-quality content to get more attention. By applying the 

tips we’ve outlined in this article, you’ll be able to attract and retain an engaged 

audience on Instagram Reels. 
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Conclusion 

Instagram credits TikTok as an inspiration behind developing such a feature. Their main 

task will be to keep the feature as close to TikTok as possible in terms of look, feel, and 

features for the TikTok followers to flock to their app. Another most significant 

challenge lies in making their current audience efficiently move from carefully filtered 

content to the fresh and authentic content similar to TikTok. 

Reels, on the other hand, are much more instant, authentic, and transparent than 

stories. Brands will be able to connect with their consumers in a more efficient way than 

before. It provides them with an opportunity of having a more fun-driven and creative 

engagement with their consumers. 

Reels creates a less-pressurized atmosphere for the brands, which helps them to be 

more positive and comfortable while expressing themselves in front of their consumers 

as compared to the current scenario of having an ideal social image. 

Only the future can tell, whether Reels survives the test of time and becomes a 

preferred alternative to banned TikTok. However, as a digital marketing company, it 

represents an excellent opportunity for brands to have transparent and more authentic 

communication with their consumers. In the end, it all depends on the brands on how 

well they use to integrate this new feature into their marketing strategies and make it 

speak their language. 
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